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634(7$.
SURSLWLYDQMH VYUKH L ]QDpDMD DXWRUHSUH]JHQWDFLMt

G U X agrhKje dioovoga rada. Kao pasivan korisnik istih, primijetio sam ponavljanje
VDGU&ADMD REMDYD XSUDYR X YLUWXDOQRP VYLMHWX /MXC
NRMH ][DVLUXMX GUXdWYHQH PUHAH L RVWDOH PHG&AMH SUL
VHEH PRUD SRVWRMDWL GXEOML UD]JORJ LOL ]QDpHQMH
,QVWDJUDPD RPRJXUDYD QD Bcol2rjens (pH POIHGH I RW R DWDI IEMIIV N
SUHJOHGD REMDYOMHQLK IRWRJUDILMD V WideseNiRadhuww QL ND
JODYX QD NDWHGUDOL VY -DNRYD X aLEHQLNX 1DVXPLpPpQ!
PUHADPD RQL SRVWDMX SUHGORADN ]D L]U x®G2koeHi¥ HW SRU
X SURFHVX VOLNDQMD SUHLVSLWRR oSdbhi kofe & n&laxeVidQ W L p (

fotografijama, te njihove razloge za takvu projekciju samih sebe.

.OMXpQHaMWNRHWMHSUH]HQWDFLMD GUXaWYHQH PUHAH PHGLN



ABSTRACT

Main part of this paper is questioning purpose sigaificance of selpresentation in social

media. As a passive user of social media, | recognized pattern of user's posts in virtual world.
Social media platforms are saturated with images of faces and bodies. That made me conclude
that behind this seffresentation of users that project themselves in virtual world, there must
be deeper purpose and meanidging social platforms like Instagram made it able to view
photos easily by scrolling through, which makes repetitive sequence of photos of all users.
That series of photos reminded me of more than seventy sculpted heads on cathedral of St.
-DPHV Ligk. &bartlbinly picked autoportraits of social media became references for
painting nine portraits using oil on canvabBhrough process of painting questioned
authenticity and identity of people on photographs, so as reasoning for this kind- of self

projedion.

Keywords: selfpresentation, social media, media, portidentity
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1. UvOD

8 GDQDaAaQMH YULMHPH PHGLM Lcelekrityj® V. .LLUIR]Q G WXG MNYDHPH VROL
WHOHYL]LMX PpDVRSLVH LOL EORJRYH VYDNRGQHYQR VH V
OMXGL QMLKRYRP JDUGHURERP SDUWQHULPD LOL XVSMH?:
NRMHP VYDWNR PRAaH EDUHP QDslaViukio? KoaljedNjiesliR/ \sNéw i L L]QH
<RX7XEH YLGHR LOL REMDYOMHQX IRWRJUDILMX QD GUXav
Tumblr.lako SULPDPOMLYRVW VODYH L QLMH QRYL IHQRPHQ W°
VODYL MH GRVWXSQLRMODYXANMH QHIRNDNBGERUDPR X]JHWL X
SULYODpPpQDDINRRRNLPR X YUHPHQX GUXaWritit® kKbrBjlUHAD
YLUWXDOQLK SURVWRUD NRMD QD&D WLMHOD PRJX ]DX]JHWI
1HL]JEMHAQR MHWSRYMD EWRLMH UHDOQR X YLUWXDOQRP VY
digitalnoj reprezentaciji sebe, u prostoru u kojem se upoznajemo, komuniciramo i kreiramo?
Bezbroj virtualnih profila i njihovih lickoje svakodnevno vidimo postali su motiv zeadu

RYRJ SUDNWLpPpQRJ GLMHOD GLSORPVNRJ UDGD 8 WDNYLP C
]D XOMHSabDYDQMH LOL LVNULYOMDYDQMH UHDOQRVWL SR
SURMHNFLMH VHEH 1DV XP L b Qdfiji ngidEndtih Qrofil® Juw,poStEu) W U H W L
SUHGORAFL ]D QL] RG GHYHW ufaRnd athti, WDkdjimé) B B § MK (XD WRHDK
VHGDPGHVHW L MHGQX JODYX QD YDQMVNRP GLMHOX VYHW



2. RAZRADA

Komunikaciia L]PHY X S X E OL N Hd jep®/ekz@nla Malstvanamjem kulturnih identiteta jer

VH VDGUADMLPD SUHGVWDYOMHQLPD NUR] PHGLMH SUHQR
obrasci ne govore o tome kakvi su ljudi, nego o tome kakvi bi ljudi trebali biti. $teggi
predstavljaju stvarnost u odsustvu; kU HLU DM X R G U H Yy Héezen@&ju WigaeRtG AEX U
osobu ili proces ujegovom odsustvu. Prema tome, mediji umjdgiova nudestereotipe

dok se sudionici takvog reduciranog svijeta mogu prepoznatinkiab oni, dobrii ORA&L
7TDNYRP VH VWHUHRWLSL]JLUDQRP VWYDUQRVWL EH] RE]JLUL
NDNR EL NRQVWUXLUDOL RGUHYyHQX QRYX VWYDUQRVW NRM
ljludi WDNR @&WR LPDMX PRX XQRWHHULOMApBMEGLRXANDUDFD L Al

ispravne.

.UR] SRYLMHVW LGHDO a@8HQVNH OMHSRWH VH PLMHQMDR N
YUHPHQVNRJ UDJGREOMD 8]LPDPR OL |]D SULPMHU LGHDOQ:
sWROMHUD SUHIHULUDR VH |DREOMIHMHQER IM\Y AHQIYQR LD W PNV
X QHNROLNR ]JDGQMLK GHVHWOMHUD 7DNDY QDJODVDN QD
SULVXWQLML X UD]J]OLpLWLP PHGLM\DNALWPAD DG URRMURDME BB
VRFLRNXOWXUQX HSLGHPLMX NRMRM LGHDOL NRMH QDPHUF
koji idealni tielHVQL L]JOHG VKY [etispeka Nl@potePteidaGskcrokulturnom

modelu, medijisu izvor SRUXND R o Gouh¥atlivivmH Qheprihvatljivim tjelesnim
NDUDNWHULVWLNDPD WtblikeWw MéamEm @ddesnom Mzgledd @ Milbvu
procjenu odgovara li njihovo tijelopravo takvim idealimaModel polazi od pretpostavke da

trenutni standardi ljepote u mediLPD GRPLQDQWQR QDJOD&DYDMX SRaH
WLMHOD ]D @8HQH L PLA&LUDPNMKRYs/NQH WO D L] DJ PPCAINNCDU EHP H y X
SULND]D LGHDOD L UHDOQRJ L]JOH b séstoga-heedjskrideziV MHp QH
smatraju realim reprezentacijama tjelesnog izglg&ipan, 2018).

Prikaz ideDOQRJ L]JOHGD WLMHOD X PHGLMLPD SUHGVWDYOMD
AWR OMXGL VK¥DNSERWX INVIR ] DEXWRRWH FEXLQD LVWUD&LYDQ
medijske prikat{ LGHDOQRJ 4HQVNRJ L]JJOHGD L XWMHFDMD NRME
SRPDN X QDpLQX QD NRML P H GStigen, S018) NI XWIX] LP R &N R DAJLDVF|
QDMpH&UH NDR PLALUDYL L XYLMHN VSUHPQL ]D QRYH L]D]
REMHNWH V QRYLP LGHDOLPD WLMHOD NDNR EL VH SURG|
GUXAWYD JXEL LGHQWLWHW LGHQWLILFLUDMXiUL VH VD VO



mainstreamX GUXaWYX NDR FMHOLQL *ODYQL QDJODVDN MH QD
XVSMHK NRML VX RYLVQL MHGDQ R GUXJRPH 7DNYL VDGU
XJODYQRP VYRGL QD QHIJDWLYQX PHGLMVNX RaplaNWLYL]D
SHUFHSFLMD SXEOLNH QDMpH&UH AaHQD 7UHWLUDQMHP &H
LGHQWLWHW D SRVWDYOMDMXuL JD X HNVSOLFLWQH SR]H
ono nagonsko i banalncQ DpLQ MH NRML oAl PrNiVdEL Q IJSBURODpPL SXEC
'UXd&WYHQD PUH&aD QD NRMRM EURM NRULVQLND ]JQDWAQR
Instagram Kkoji je potpuno usmjeren na vizualmedstavljanje.Instagram kao aplikacija
VDGUAL DODWH |]D PRGLILIMNRPBLMX K AWRNWEHRIIDERS XML RJID RPR.
EH] QDSUHGQRJ WHKQLpPpNRJ ]QDQMD L afjMrrbditiitafBve R W U H E ¢
izgled (Stipan, 2018).  RPLQDQWQR YL]XDOQD SULURGD ,QVWDJUDT
VRFLMDOQH XVSRUMQENHL]OPBRXLY QNIRRIH YHUHP EURMX LGHI
LP WLPH YLadH SULOLND ]D XVSRUHYLYDQMH V SULMDWHOML

SUHWUDAXMXuL ,QVWDJUDP XRpLR VDP REMDYH NRULVQLN
SUHGVWDY OMD Q MDAGdp@tieh GNesseIfiickarks@ike koji u svojim opisima

IRWRJUDILMD UHNODPLUDMX RGUHYHQH SURL]JYRGH NDNR
filmskoj industrij. 7/DNYL DXWRSRUWUHWL VX QDMpHaUH PRGLILFLLU
neprirodnRVW OMXGVNRJ OLFD NRMH GMHOXMH SRSXW LOXVWULIL

"Glava 1", ulje na platnu, 65 x 45 cm "Glava 2, ulje na platnu, 65 x 45ra



"Glava 3", ulje na platnu, 65 x 45 cm "Glava 4", ulje na platnu, 65 x 45 cm

SUHPD 9DONRYLU PHGLML PRJX QHAWR SULNULYDWL L(¢
VXGMHORYDQMD LOM BRON RSNRMQAFEDVWIL RWOIMWRIBWR X SLWDQMFE
QD VIHUH NRMH VX GRVWXSQH MDYQRVWWR NB YR R CGRVRA\
UHJHUYLUDQR VDPR ]|D RGUHYHQH NDWHJRULMH OMXGL 2QfF
postaje vidMLYR VYLPD MHU VH WDNYR SRGUXpMH RGYLMD SLU
GRVWXSQR L RQLP OMXGLPD NRMLPD MH SULVWXS RGUHVYHC

Razlog PR&H ELWL ]DRNXSOMHQRWLS D|G D QMO [Hlll ¥arRiox
izbjegavamo obijanMH RG QND&RVEWR EL L]JEMHJDYDOL L WMHOHVQ X
XY D &) G Ujé@Wg Y\bhunachRYMHNRYRJ SUHALYOMDYDQ@M® HPRFL
je razumljivo pomislitida slava pojedincima pridonosi njihovoj vidljivostMULMHG QRVWL p
postaje glavni putGR SRVWL]DQMD WDNY Btdgavd®/ akvaX dilarken@ldaX a W Y X
potreba za pripadanjem manifestira kroz potragu za slavom koja osigurava inkluziju u
VXYUHPHQR3QBUXB®BQYRVW VNXSLQL SRY KiupZiDraspblagéanj@ RJIX U Q|
LQIRUPDFLMDPD YH]DQLK ]J]D WX VNXSLQX 8 GUXaAWYHQREF
NDWHJRULMH XYLMHN VH RGYLMD SRVWXSQR NDNR EL VH L
RYRPH SRGUXpMX XQRVH SURP M &b@ibhavidihile kedriRrdrie B&moM H N R
]D RGUHYHQH NDWHJRULMH pLQH GRVWXSQH VYLPD



A&HOMD |]D SULSDGDQMHP VH PRAH RSLVDWL NDR RVQRYQD C
VX SRWSXQR RNXSLUDQH LGHMRP ]D S&dEb@ynGdoQ@QadnidP L YLC
PMHURGDYQRVW NRMD XYDADYD L LVSXmEDXAWWYHQYW R WH:
WDNRYHU PRAHPR SULPLMHWLWL RVREH NRMH QH ELUDMX N
QDYHOL aHOMX L YDAQRVW SULSDGDQ MiDonG delakMpiyoX W D N
2GUHYHQH LQGLYLGXH WUDAaH LOL SURPRYLUDMX VYRMH PN
PQRJLPD X GDQDaQMHP GUXaWY X ,3RtbgiaR Jakin Lkiignidimgs D O M H
nudi potpunu slobodu za promociju svojeg proizvodgest tijela, bez direktnog uplitanja u
JUDILPNX SULURGX WDNYH NDULMHUH

"Glava 5, ulje na platnu, 65 x 45 cm "Glava 6, ulje na platnu, 65 x 45 cm

ORRJH WHRULMH UDVSUDYOMDMX L R SUHQDJODaAHQRP QD
HNVSOLFLWDQ RVMHUDM VXSHULRUQRVWL QDG GUXJLP RVF
razine empatije. RQFHSW QDUFL]PD SUYL MH SRVWX&dzahBe&h 6 LIP XQ
MH SRYXNDR UD]JOLNX lehégHaXla QICHL GAOD DAOWVFALWAML pNRJ OLEL
XVPMHUHQRJ QD GUXJH LOL AREMHNWQRJ OLELGD?3® 7DNRY
narcizam. Dok je primarni narcizam zdrava faza razvoja kroz koju prolazi sjeke(ona

IDID X NRMRM VH G MW HWWX NbH Q/L RO WiHH FR MB UG-M HID Y L\GHHN
SDWRORANH SH IRHIRGYRMDYOMD X RGUDVORM GREL L SUH



oralnu fazu libidinalnog razvoja' R RWNULUD QDUFL]PD )UHXG MH GR.
PHODQNROLMHa s & WdlhokolijiHiBidadGumjesto zaposjedanju objékatR NU H U H

zaposjedanjusamatp 6 WRJIJD X PHODQNROLML RELPQR L]D]JYDQRM
GD QH JXEL VDPR GUXJRJD YHUO L GLR VHEH 6WRJD SRG S|
& se nazivD QDUFLVWLpPpINDLRLPBRUHNMHI M H QDUFL]DP X

mnogihmodernihproblemapoput depresije, tjieskobe, amdanosti i usamljenosti.

*RYRULPR OL R PHGLMLPD GUXdWYHQLP PUH&aDPD L RVW
LQGLYLGXH NRML S WHRaAWIHIGd p B YW Y\HYQRRW (PLUIslaiutaQ D N R M|
objavljivanje fotografig, narcisaQ L M H pvépbandtRSkioni smo primanju informacija bez

ikakvog SURPLAOMDQMD R QMLPD |DWR aWR YdpRahiPmdofa) NRGQH"®
pogotovointernetskihizvorima, L WR X S U D 3URolikd Wwo&ugn8tBga ELOR pLMX REM
QH WUHED VKYDWLWL NDR LVWLQX YHU NDR QDpL® QD NRWN
QD NRML QDpLQ AaHOL GD Matcishseniagu poepPQDIWSE HURE VR B B MaXV F
QMLKRYLP REMBXGRM R b DWW X PR Rk&AR]RN QRHE pH VW R GRODI]H
fotografija njin samih. Njihova se tijela nenoraju Q XAaQR XNODSDWL X DNWXDC(
liepote W R P Rdadtrit taylbh i poticajarcisimD GD SRWUDAaH Wakoysé SDaQM
XNODSDMX L SRND]XMX WLMHOR LPDMX NRPSOHNV PDQMH
osobeNa narcisimaM H WHaNR SUHSQDIWU QAWM WRYBWR aWR VH YU
da ih X R Siigraju, & su zgpravo u potpunosti nesigurne osobe. Zbog toga su toliko
opsjednuti samima sobote NDNR L]JJOHGDMX L NDNR VH SULND]JXMX
Takve individue GMHOXMX NDR GD VX SXQH VDPRSRX]GDQMD QR
osobama koje izrazito ovisek UHDNFLMDPD L RGJRYRULPD GUXJLK |
socijalnim kontaktom iako nisu zainteresirani za formiranje jakih interpersonalnih veza jer im
GUXJL OMXGL VOXaH NDR SULPDUQL L]YRU GLYOMHQMD L €
odobravam i divljenja kako bi afirmirali pozitivhu sliku o sebi jer nisu u stanju sami
UHJXOLUDWL VY RMGHAWRD B R\GHR ZHpBRWIHMINP DQ]RPDUDGOD NMXRIM AL
IRWRJUDILMH DWUDNWLYQLK ORNDFPMBXNRMKH YISO IQ B U X M X
REMDYOMXMH WDNYH IRWRJUDILMH RVLP GUXJLK VWYDUL
KRUH O l pogpurdiiklopiti u njhovu sliku.

8 SRSXODUQRM NXOWXUL NRMD VODYL VDPRSURPRFLMX L ¢
koje seaHOH XNORSLWL L ELWL GLR WDNYRJ GUXaWYD QHIJR
LVWDNQXWL 6WRJD PRAGD L QLMH L]QHQDYyXMXuUH GD MH
VODYRP DOL L aXGQMX ]D RELOMHP X REOLNXKhPR&WMHULMDO

6



9HU VDPR NUR] IRWRJUDILMH NDR GAMR WWH QQ\WI\POLIHBEEEPHDP R
XRpLWL WHQGHFIDWY HDRWKREWRMRED VSROD SUHGDQR RGUAD
GUXaWYHQLP RGQRVLPD D Qebdvhpi[daaiH VH UDGL R PODYLP

.DNR VPR UDQLMH QDYHOL SRWuYeddi bd tendelindjigke |ibirad) L SD G C
7TDNYD SRWUHED ]D SRYH]DQRauX V GUXaWYRP WHPHOM Mt
su, primjerice, religija ili brak, te je vezanazaemd@® OQR VWDQMH NDR LVND] OC
7LPH SULPMHUXMHPR |]D SRYH]JLYDQMHP NRMH LPD L VYRMH
ELWL pODQ RGUHYHQH NRKH]JLYQH JUXSH ]QDfegalMRe MH VLJ
XWMHFDMH NRML VXVWRG6GWRJIJDDWHWIWUHALFOMDYDQMH RYLVL

vezama i odnosima.

"Glava 7", ulje na platnu, 65 x 45 cm "@laudje na platnu, 65 x 45 cm

.UR] WDNDY YLUWXDODQ VYLMHW PL aLYLPR GYD aLYRWD
IXQNFLMDPD VYDNRGQHYQRJ ALYRWD GRN X GUXJRP ALYR
predstavljamo svijetu 1D& YLUWXDOQLHEDR LA BPRAPIDIWIOSRSXW QDV
QDaH saJRYR SRVWDMH RVRED NRMX VPR NUHLUDOL NDN
SRGUXpMLPD VXYUHPHQRP GUXawyYyX D WDNYD SRGUXpMD



ili Instagram. Na takvim mjestima se maujemo s mnogobrojnirfollowerimakoji prate i
SURFMHQMXMX VYDNX QD&axX REMDYX

9HU SUHPD REMDYDPD NRULVQLND SULPMHUXMHPR NDNR
stvoriti karijeru, primjericeX PDQHNHQVWYX WUDAaHiUL SRWYUG®GX RG GU
filtrirane fotografije u kojima svoje tijelo koriste za marketing i prodaju proizvoda koji ih

VSRQ]JRULUDMX NDNR EL REMH VWUDQH LPDOH QHNDNYX N
QDUFL]DP ,VSUHSOLWDQMHP WDNYLK SMIRMQODVY H KIDQ & UNRL
PUHAaD RG NRMLK PQRJH VWUDQNH LPDMX NRULVW RG WDNY

"Glava 9, ulje na platnu, 65 x 45 cm

6 REJLURP QD YHi QDYISGWQRMORODHQDWLBRIWD L DXWHQW
$XWHQWLPQRVW SRWWQDRMIRMDPRVMNRPWIOHVXDOQR GUXaAWYR
YDULMDFLMDPD GHILQLFLMH DXWHQWLPQRVWL X WDNYLP S
]JDGDWDN L]JUD]LWL VHEH VYRMH QDOLpMH L RVREQRVW EL
GUXBWD ELiD VHEH SRNXdDYDPR JOHGDWL NDR &WR VPDW
VYLMHWD 6UHUGRP SRMDP DXWHQWLpPQRVWL QLVPR GXAaQL
GUXJDpLML X GUXJLP NRQWHNVWLPD L VLWXifajpddé D X &L
RG DXWHQWLPQRVWL QD GUXaAWYHQLP PUHADPD $NR EL X
REMDYH QD GUXAWYHQLP PUHADPIX SRWRSXMHRWYLOLpEL PG R E\

8



VDGUADMLPD NRULVQLNDRY Y X WDXODM LE K Hik: RRIRa) 1 ij ek,
PDUNHWLQJ SXWRYDQMD L W HaNRityj6 Fojhve 8sQuvjedalafuR W Q L\
IRWRJUDILMDPD KUDQHUL VYRM HJR L SULNULYHQL QDUFL]EC
LOL SDN JXEL SRMDP DXWHQWLpPpQRVWL X Y LDUVDXDONIRH R 8y
L DXWHQWLRQEBRWWDMHHWQHPRRXNNBER MOMXGVND ELUD SXQR
GLQDPLpQLML 6WRJD VH SUHIJHQWLUDPR NDR QDMEROMD Y
GUXJH GUXdWYHQH PUH&aH WR MHVW RG MHGQRJ GR GU
$XWHQWLPQRVW MH KOWHNWY ICGELXODMY BRMID P XK)AD &WR QH PI
GREUD VvWYDU MHU |J]DSUDYR LPDPR PRJIJXUQRVW LJUD]JLWL
PRUDPR ELWL RWY RajeHdgntit¢DstdddnQ pidr@mji proces, kako u virtualnom
WDNR L XibtdDOQRP &



=$./-8y8%.

$XWRSRUWUHWL VHOILML LOQDRGUNAOWWRQEPHPHOIWDFDMD |
QRUPD L VUHGLaAWH X YLUWXDOQRP V\XQBsamxsti KopuRant WLPH
kreiramo i iza koje postoje mnogi interesi koji su usko vezani za identitet koji predstavljamo u

virtualnim prostorima danaQMHJ GUXawyD 3RWUHED ]D WDNYLP SUHC
QDUFL]DP NRMLP NRULVQLFL KUDQH VYRM HJR LOL SDN 1
LVSUHSOLWDQMH REMH NUDMQRVWL NRMH QH PRUDMX EL\
IDVXPLPpQRDQIDBEUHGORAFL DXWRSRUBSWpbWIDni2/@d deveX aW Y H (C
SRUWUHWD LJUDYHQLK WHKQLNRP XOMMRWDNOOADO®M ¥ URR MAC
VYUVL VDPLK VHOILMD L VDPRSURPRFLMH Qiben@éiaXiaWYHQL
DXWHQWLPpQRVWL WDNYH UHSUH]J]HQWDFLMH RVREH X GDQD:

10
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