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Summary: 

Celebrity public relations have evolved to the extent that they have become a 

separate discipline of public relations. This paper deals with celebrity themes and 

techniques used by experts in public relations to create their image and to ensure publicity 

in the media. The first part of the paper deals with public relations as a profession. Various 

theoreticians and practitioners have their definitions of this profession according to their 

own views and understandings of public relations, which today apply in almost all public 

and private organisations and within the profession have developed special disciplines and 

scope. Public relations experts in these organisations perform different roles and must 

adhere to certain ethical principles and legal norms. When it comes to public relations of 

celebrities, special techniques are used to create or repair the image and gain publicity. The 

second part of this paper deals with celebrities, their classification and techniques used in 

organizing their campaigns with a special emphasis on image and publicity. After all, 

celebrities are classified in the regions of the former Yugoslav countries, and this paper 

also gives their representation in the media.  
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